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Complefe Coun% Commifjtee ..

# A team of community members
appointed by the highest elected official
of a jurisdiction for the purpose of
developing and implementing a

Census 2000 awareness campaign,

that will influence every member of

the jurisdiction to complete the

Census questionnaire in a timely and
accurate manner.

# A team of community members who will
function as the leaders in the promotion

of a Census 2000 awareness campaign

from now until the summer of 2000.

# A team of community members who are
committed to ensuring that every resident

in their community is counted in the 22nd
Decennial Census to be held in the year 2000.
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A juriwlic%ion Wﬁorms a

Comp‘e%e Coun% Commi%%ee., .

# Toincrease the questionnaire mall
back response rate through a focused,
structured neighbor-to-neighbor
program.

# Toutilize thelocal knowledge,
expertise, and influence of each
Complete Count Committee member
to design and implement a Census
awareness campaign targeted to the
Complete Count Committee's
community.

# To bring together a group of
community members whose only
focus is Census 2000 awareness.
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U S Census 'Suweau

# A Partnership Specialist from the Census Bureau
meets with the highest elected official of a jurisdiction,

to make a presentation regarding the role of local
community involvement to the success of Census 2000
through the formulation of a Complete Count Committee.

# The highest elected official agrees to form a
Complete Count Committee and issue a
Proclamation/Resolution outlining the partnership. A
sample copy of a Proclamation is included on the next
page. The original Proclamation should be sent to:
Partnership Unit, Los Angeles Regional Office, 15350 Sherman Way
Suite 300, Van Nuys, CA 91406.

#  The Proclamation/Resolution should:

% Be written on official stationery

% State that the jurisdiction will form a
Complete Count Committee

* Outline the committee structure and give a
broad scope of each committee’s proposed
activities

* Have the signature of the highest elected
official

% Have the official seal affixed



City of Census 2000 Proclamation

Whereas, the next Decennial Census will be taken in the year 2000, and political representation to the United States
House of Representatives, state legislatures and local governments is determined by the Decennial Census, and the
City of recognizes the equal importance of each resident in the 2000 Census count; and,

Whereas, the City of has agreed to be one of 39,000 government entities in partnership with the U.
S. Bureau of the Census; and,

Whereas, the City of understands that its primary role in this partnership is to formulate a
COMPLETE COUNT COMMITTEE that should include, but is not limited to the following sub-committees:
Government, Education, Media, Religious, Community-based Organizations, Business , Recruiting, and Special
Housing; and,

Whereas, the role of the Government sub-committee is to bridge all gaps between the community and the Census
Bureau on geographic matters, outreach activities, and information centers; and,

Whereas, the role of the Education sub-committee is to create census awareness programs for pre-kindergarten
to college age students, coalesce with educational institutions, distribute Census Bureau Education Programs, and
to encourage parents and college students to apply for Census jobs; and,

Whereas, the role of the Media sub-committee is to utilize all aspects (print and electronic) of its industry to
inform, motivate, and educate the city’s residents in the necessity and importance of their rapid response and 100%
participation in Census 2000; and,

Whereas, the role of the Religion sub-committee is to form a cross denominational coalition for the dissemination
of Census information, inclusion of special announcements in church bulletins and sermons, hosting of Census
awareness activities, and circulation of Census job opening bulletins; and,

Whereas, the role of the Community-based Organizations sub-committee is to make the community aware of the
many ways Census data is used to obtain funding for essential services and programs; and,

Whereas, the role of the Business sub-committee is to encourage all area businesses to advertise the Census
message in sales advertisements, promotional materials and displays, and to sponsor Census 2000 community
awareness activities; and,

Whereas, the role of the Recruiting sub-committee is to receive and disseminate to all segments of the community,
information regarding the availability of Census jobs in the local area,; and

Whereas, the role of the Special Housing sub-committee is to assist in the location of shelters, soup kitchens, non-
sheltered outdoor locations, group quarters, and other non-conventional housing facilities; and,

Therefore, I (highest elected official’s name and title) of the City of hereby proclaim full support
of and participation in the overwhelming success of Census 2000 through the formulation of a COMPLETE
COUNT COMMITTEE.
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here to opem%e?

# Each Complete Count
Committee operates within the
jurisdiction of the highest elected
official. However, alocal Complete
Count Committee may choose to
partner with a county or regional
Complete Count Committee.
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# RIGHT NOW!

#  Although the Census 2000 questionnaires will not
be delivered to U.S. households until mid-March of the
year 2000, the Census awareness campaign must start
TODAY . Starting now, each resident will experience
some type of Census operation, i.e., address listing or
block canvassing. These operations are necessary to
verify the accuracy and location of each addressin the
United States.

#  Theimmediate formulation of a Complete Count
Committee will ensure that local residents are kept
abreast of the various Census operations before the
information is nationally circulated.

#  Themore informed residents are about Census 2000
operations, the better their understanding of the Census
process becomes; thus increasing their willingness to
participate in and be apart of the successful enumeration
of Census 2000.

#  Thistype of local-based campaign is best
accomplished through the Complete Count Committee.
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<  Note: The U.S. Bureau of the Census will not
manage the Complete Count Committee. The
Bureau will serve as an informational resource.

#  Theoperation of the Complete Count
Committee flows from the highest elected
official to the chairperson, to the
sub-committee chairs, to the sub-committee
members, to the community-at-large.

#  Thehighest elected official appoints a
chairperson. The chairperson may serve as
the liaison between the Complete Count
Committee and the Census Bureau.

#  In consultation with the highest elected
official, the chairperson selects the
sub-committee chairs.

#  The Complete Count Committee involves every
aspect of alocal community in its sub-committee
structure-- Government, Education,

Religion, Media, Community-based
organizations, Business, and Job
Recruitment:



Los Angeles Regional Census Center

Complete Count Committee Operations Guide

»  Government sub-committee - Assistsin all activities
between the Census Bureau and the local government, i.e.,
Local Update of Census Addresses (LUCA), identifying free space
for Questionnaire Assistance Centers (QAC) and Be Counted
Centers, and identifying specia housing, group quarters, and places
for people without housing.

4 Education sub-committee - Facilitates a Census program for
local schools from pre-kindergarten through 12th grade, aswell as
postsecondary education institutions in the area.

»  Religion sub-committee - Creates and coordinates activities
and materials that can be used by any local religious institutionin
the promotion of Census 2000 awareness and participation.

»  Media sub-committee - Creates and facilitates ways to get the
Census message to all community residents, utilizing all available
sources such as, local newspapers, newsletters, flyers, billboards,
local festivals, radio and television.

>  Community-based organizations sub-committee - Coalesces
with community organizations to inform residents of the benefits

derived from Census data.

> Business sub-committee - Creates and coordinates activities
that involve business in Census awareness such as, distribution of
Census information, Census messages on packaging (grocery bags),
and the inclusion of the Census logo and message on sales
promotion materials.

>  Recruiting sub-committee - Receives information from the
Partnership Specialist about Census job openingsin local areas and
disseminates this information to all segments of the community.
Information will include the number of jobs available, type of jobs
available, and the locations of testing and training sites.

> Special Housing sub-committee - Compiles alist of non-

conventional housing facilities and locations such as, nursing homes,
jails, dormitories, soup kitchens, places for people without housing,
shelters, missions, and group quarters.
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#  The sub-committee chairs recruit members for
their respective teams.

#  Thelideal candidates for a Complete Count
Committee are those community members
who have expertise, influence, and experience
In the focus area of the respective committee.

On the succeeding pages you will find a Complete
Count Committee organizational chart and several
grids with suggested activities for each sub-
committee for the three phases of the Census
campaign: pre-Census, Census, and post-Census.
These charts are aguide in assisting you formulate
and operate your community’s Complete Count
Committee. Asthese suggested activities are
reviewed by your Complete Count Committee, no
doubt you will add or delete activities to customize
your plan.

Please share your ideas with us so that we can add
them to our list of suggested activities and pass them
along to others.
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Comp|e%e Coun% Commi%%ee

“ Chair person
| (Liaison)
; .. ) Community- . " Special
Government| | Education || Religion Media based Business | |Recruiting Housin
Sub- Sub- Sub- Sub- organizations Sub- Sub- Sub- g
committee | |committee| | committee| | committee Sub- committee| | committee .
committee committee
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Comp’ete Count Committee

(Suggested activities for each sub-committee on following pages)

PRE - CENSUS DAY - NOW through MARCH 2000

Suggested Time ACTION STEPS
Range
1998 a Highest elected official meets with a Partnership Specialist for the U.S.
Bureau of the Censusto discuss forming a partner ship for Census 2000 and
the establishment of a Complete Count Committee (CCC).
Summer a Jurisdiction issues a Proclamation/Resolution stating that it will formulate a
and Complete Count Committee for Census 2000.
Fall Q Highest elected official appointsthe chairperson of the Complete Count
Committee.
a Highest elected official, with the assistance of the chair per son appointsthe
sub-committee chair per sons.
a Highest elected official holds a press conference to announce the formulation
of a Complete Count Committee and the appointment of the chair per son for
Census 2000.
1998 a Hold first Complete Count Committee meeting:
Fall v Give an overview of the roles and responsibilities of a CCC for Census
2000.
a_nd v Select a secretary to record minutes of meetings.
Winter v/ Establish committees.
v Develop a plan of action for a city-wide Census 2000 awar eness
campaign to cover the period from now through November of 2000.
v Refer to the suggested activities schedule for each subcommittee
found on the following pages.
v Set a schedulefor the entire Complete Count Committee meetings as
well asthe sub-committees.
January a Hold regularly scheduled meetingsto report on tasks and sub-committee
1999 activities.
h h a Proceed with Census 2000 awar eness activities gener ated by each sub-
throug committee.
December a Evaluate the activities for effectiveness.
1999 Q Modify action plan as needed.
a Saturate community with at least one Census awar eness activity each month.
a Encourage community membersto participate with Census workers during
addresslisting and block canvassing oper ations.
January a Hold monthly CCC and sub-committee meetings.
2000 a Finalize plans for Censusweek and Census Day activities.
a Review taskslist and sub-committees activities plan.
a Proceed with Census 2000 activities generated by sub-committees.
a Finalize plansfor activitiesto encourage residentsto complete and return
Census questionnair es.
a Review plans for Nonresponse Followup and Integrated Coverage
M easurement Census oper ations.




February
2000

od O OO0

Hold regular CCC and sub-committee meetings.

Review and modify plansfor questionnaire delivery days, Census week,

and Census Day activities.

Review and modify plansfor Nonresponse Followup and Integrated Coverage
M easur ement.

Finalize plansfor all activities scheduled for March and April.

Check with sub-committee chairs on the number and location of
Questionnaire Assistance Centers and Be Counted centers.

March 2000

Countdown
to
Census Day

ood OO0

Review and implement activities leading to Census Day - April 1%, 2000.
Finalize plansfor all activities planned for the end of March and the month of
April.

Proceed with activities generated by sub-committees.

Send pressrelease highlighting Census 2000 activity schedule.

Check to make sure all Questionnaire Assistance Centers and Be Counted
centers are opened.

CENSUS DAY 2000 - APRIL 1, 2000

April 2000

The time has
come to act...

Implement Census Day activities.

Hold daily activities to encourage residents to complete questionnaires
accurately and to return them quickly.

Evaluate activities and make changes as necessary.

Prepareto implement activities for the Nonresponse Followup operation.
Keep the momentum of the Census awar eness campaign moving strong.

POST - CENSUS DAY - MAY - NOVEMBER

May - July 2000

Nonresponse
Followup
(NRFU)

Hold meeting to review schedule of activities for the Nonresponse Followup
operation.

Use all sourcesto encourage residents to cooper ate with Census workers.
Proceed with implementation of activities generated by sub-committees.
Keep the momentum of the Census awar eness campaign strong.

AUGUST -
NOVEMBER
2000

Integrated
Coverage
Measurement
(ICM)
Quality Check
Survey

Contact Census Bureau to ascertain the progress of the ICM in your
community.

Implement activities to keep the Census awar eness and interest strong.

Give daily countdown to Census 2000 oper ations closing.

Continue to meet regularly to give and receive Census 2000 progress reports.
Prepare summary report of CCC activities, operation, and member feedback
and send a copy of thereport to: Partnership Unit, Los Angeles Regional
Office, 15350 Sherman way ,Suite 300, Van Nuys, CA 91406.

Celebrate the success of the Census 2000 enumer ation and recognize the
efforts of the CCC members.

“THANK YOU ONE MILLION TIMES!”

“We could not have doneit without YOU!!!”
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PRE - CENSUS DAY - NOW through MARCH 2000

Suggested Time ACTION STEPS

Range

1998 a Work with the Geography department of the U.S. Census Bureau in the
Local Update of Census Addresses (LUCA) and the Master Address File
(MAF) programsto assist in identifying housing unitsin your jurisdiction.
Getti n a Identify locations for Be Counted centers (Be Counted centers provide

g guestionnairesto those residents who did not receive one, or who feel they
Started wer e missed).

a Identify locations that can be used as Questionnaire Assistance Centers

(QAC).

Place Census messagesin water bills, property tax billsand any other
correspondence gener ated by the jurisdiction.

Develop and implement activities to involve gover nment employeesin the
Census 2000 awar eness campaign.

Train government employees on Census oper ations so they can serve as
“ Census 2000 Ambassadors.”

Solicit corporations to become the official sponsor(s) of your Census
activities.

Develop alist of barriers, problems, or concernsthat might impede the
progress of Census 2000, such as, high crime areas, streetswith alarge
number of unsecured pets, and communities with a number of gated
communities.

Make Census statements at all meetings.

Create different waysto dispel myths and alleviate fear s about the
confidentiality of Census data.

Have Census banner s, poster s, and other signage placed on public
transportation vehicles and gover nment vehicles, other than police and
emer gency vehicles.

Include Census logo and message on bus schedules, brochures, and
newsletters.

Sponsor a Census booth at local, state, and county fairs, carnivals, and
festivals.

Display Censusinformation in all government buildings.

Contact the directors of civic centersand concert halls and ask them to
display Censusliterature.

Sponsor a contest to design a “ city sticker” promoting Census 2000.
Have Censusinformation available during voter registration drives.
Keep the Census 2000 message strong in your city.

January
1999
through
February
2000

0o o o o o0

Raising
Awareness

oo

O
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March
2000

Countdown
to
Census Day

oo odd Odod O

Provide information on federally funded programsthat have benefitted the
community.

Distribute a Census awar eness bookmark.

Partner with the Postal serviceto create excitement about returning Census
forms similar to the April 15" (Tax Day) activity.

Publicize the toll-free Census Help Line questionnair e assistance number .
Saturate public access areas with easy-to-read and under stand Census
information targeted for your community.

Finalize plansfor Census Day activities.

K eep the Census awar eness momentum strong within the gover nmental
agencies.

CENSUS DAY 2000 - APRIL 1, 2000

APRIL
2000

The time
has come
to act...

Have gover nment employeesto answer the phones with a Census 2000
greeting.

Ask elected officialsto encour age residents to complete and return
questionnairesimmediately.

Change hold messages to remind residents to complete and return their
questionnairesimmediately.

Increase the number of Census 2000 poster s, banners and signsin all
municipal buildings.

Continueto mail Census messagesin water billsand other communications
from the municipality.

Place a Census message all municipal marquees urging residentsto complete
and return their questionnaires.

POST - CENSUS DAY - MAY - NOVEMBER

MAY - JULY 2000

Nonresponse
Followup (NRFU)

Distributeliteraturein all municipal buildings urging residentsto cooperate
with Census workers.

Ask all elected officialsto speak on the importance of the Census, at all

per sonal appearances, as well asto encourage residents to be cooper ative
with Census workers.

Encourage elected officials to hold press conferencesin areaswith low
response rates.

K eep the Census awar eness momentum strong within governmental agencies.

AUGUST -
NOVEMBER 2000

Integrated
Coverage
Measurement
(ICM)
Quality Check
Survey

o ooddd O Odd O OO0 O

Continueto distribute literaturein all municipal buildings encouraging
residents to cooperate with Census worker s through this final operation.
Remind elected officials that the Census operation is still in progress and
continue to encour age residents to be cooper ative with Census workers.
Prepare a summary of the activities generated by the sub-committee.

After the operation is completed, distribute literature in municipal buildings
thanking theresidentsfor a successful Census 2000 enumer ation.
Celebrate the success of your work and recognize the efforts of the commit
members.

“Thank YOU!”

“Thank YOU!”

“Thank YOU!”

“We could not have doneit without YOU!”
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PRE - CENSUS DAY - NOW through MARCH 2000

Suggested Time

Range

ACTION STEPS

1998

Getting
Started

Convene a meeting of private and public school educators (superintendents,
principals, teachers, administrators), parents, education advocacy organizations,
parent-teacher organizations, college and university administrators, and
education personnel union representativesto discusstherole of all of educational
institutionsin a Census 2000 awar eness campaign.

Ask the school board to designate space in each school for a Questionnaire
Assistance Center (QAC) and Be Counted center.

Ask each school to recruit parents, teachers, and community membersto serve as
volunteersin the QACs.

Review the Censusin Schools project materialsfor grades K-12.

January
1999
through
February
2000

Raising
Awareness

o o oo o oo O o0 0 0|0 O O

0o odd oOdd O

Partner with local schoolsto develop a Census awar eness activity plan that will

include utilizing the services of school clubs and organizations.

Work with schoolsto develop plansfor activities leading up to the delivery of the

Census questionnaires, Census week, Census Day, and the entire month of April.

Sponsor a Census poster contest for school-age children. Use the winning poster

asthe design for Census material distributed by the city.

Create a speakers bureau of educators, parents, and students who would be

availableto deliver a Census message at all school assemblies, programs, and

other events.

Encour age schoolsto use the Censusin Schools materials as a supplement to the

curriculum. The Censusin Schools materials will be able in January 1999. They

will also be accessible on the Internet.

Coalesce with educatorsto draft a flyer or brochure on the

CONFIDENTIALITY issue of the Census.

Encour age schools to create Census awar eness activities starting on April 1, 1999

Ask each school to have a Census bulletin board that isupdated regularly and

decorated attractively.

Sponsor a Census newspaper clipping contest. Give prizesto students who

develop the best “ Census Bureau Gazette.” Encour age the studentsto create

names for their newspaper.

Encour age schoolsto include Census messages at sporting events through the

use of special cheers, marching band presentations, half-time announcements,

and banners.

Encourage and support student gover nments at the high school and university

levelsto develop special activitiesfor Census awar eness.

Recr uit student volunteer sto distribute Census literature to community resident

Train studentswho speak other languagesto be “ Census Interpreters’ to assist
non-English speaking adultsto complete the Census questionnaire.

Support the Census activities hosted and sponsor ed by the schools.

Encour age collabor ation among private, parochial, and public schoolsin

developing Census activities.

Ask local schoolsto create a scrapbook of all Census activities.




March
2000
Countdown
to
Census Day

April 1st

April 2000

The time has
come to act...

O
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Suggest to schools to have student school patrol members and crossing
guardsto wear a Census message on their vests and badges.

Encourage schoolsto place Census posters and bannersin student pick-up and
drop-off areas. Intensify effortsto encourage schools to increase Census 2000
awar eness activities.

Check to ensure that Questionnaire Assistance Centers and Be Counted centers
located in schools ar e opened by the time Census questionnaires are delivered to

households. Questionnaires are due to be delivered by mid-March 2000.
Sponsor a Census Day rally.

Assist schools with implementation of Census awar eness activities.

Distribute a flyer to all schools encouraging parentsto make completing the
Census questionnaire a family activity.

Continueto emphasize the CONFIDENTIALITY of Census data.

Finalize plansfor activities scheduled in April to urgeresidentsto return Census
questionnairesimmediately.

Review plansfor activities scheduled for the Nonresponse Followup operation to
encour age residents to cooper ate with Census workers.

CENSUS DAY 2000 - APRIL 1, 2000

Implement Census Day activities.

Support Census Day activities hosted and gener ated by area schools.

Encourage schoolsto urge parentsto mail Census questionnaires NOW.
Finalize plansfor activities for the Nonresponse Followup operation.

Keep the Census awar eness momentum strong among the education community.

PUST - CENSUS DAY - MAY - NOVEVMIBER

May - July
2000

Nonresponse
Followup

Encour age schools to send messages ur ging parentsto cooper ate with Census
workers.

Support activities scheduled for the period covering the Nonresponse Followup
operation.

Ask schools that serve studentswho live in areas that have the lowest
guestionnaireresponserateto assist in urging those par ents to cooperate with
Censusworkers.

Furnish schools with updates on the progress of Census oper ations.

August -
November 2000

Integrated
Coverage
Measurement
(ICM)
Quality Check
Survey

Keep the Census awar eness momentum strong among the education community
through thisfinal operation of Census 2000.

Encour age schoolsto continue to encour age par ents to cooper ate with Census
workers.

Prepareareport of all Census awareness activities held by education institutions.
Celebrate the success of your work and recognize the efforts of the committee
members.

“Thank YOU! Thank YOU! Thank YOU!”

“We could not have doneit with out YOU!”
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PRE-CENSUS DAY NOW through MARCH 2000

Suggesed Time ACTION STEPS

Range

1998 a Formulate a list of religious organizations, seminaries, churches, synagogues,
mosgues, and other religiousinstitutions.

) Divide the list among committee members. Each member isto contact the names
Getti ng on their list and encour age them to develop a Census awar eness campaign tar geted
Started to their followers.

Distribute resour ce materials generated by the Census Bureau to be used by
religious organizations.

Develop alist of suggested activities for religiousinstitutions.

Convene a meeting of religious leadersfor the purpose of creating inter-
denominational Census awar eness activities.

Draft a brochure on the CONFIDENTIALITY of Census data to be distributed to
all religious or ganizations.

Encourage religious leadersto allocate space in their facility for a Questionnaire
Assistance Center (QAC) and a Be Counted center.

Establish a communication link wher eby the committee and thereligious
organizations can exchange and share information on aregular basis.

Partner with religiousradio and television stations to spread the Census message.

O

Develop alist of possible sermon titlesthat can be used in promoting Census

awar eness among congr egates.

Create and distribute a list of ten issues that can be worked into weekly sermons
to assist congregates to under stand the impor tance of the Census.

Encourage religious organizationsto recruit their members as volunteersfor
Questionnaire Assistance Centers.

Make public statements at all religious confer ences, conventions, and events about
the importance of support for and participation in Census 2000.

Encourage churchesto add Census material totheir freeliterature area.

Support the Census activities of all religious or ganizations.

Compile a calendar of Census activities hosted and sponsored by religious
organizations.

Support, organize and coordinate Census seminars at church confer ences.
Sponsor an inter-denominational essay contest for youth with topics such as* Census
Data Benefits the Entire Community” or “AreYou On The Census Roll?”
Distribute Censusjob noticesto all religious institutions.

Create special Census announcements that can be used in church bulletins and
newsletters.

Encourage churches to include Census awar eness on all special programs, such as,
First Sunday, Children’s Day, Christmas Celebration, Thanksgiving service,
Men’s Day and Women’s Day.

Createtag linesfor churchesto use on their television broadcasts.
Encouragereligiousinstitutions to be testing sites for job applicants.

JANUARY
1999
through
FEBRUARY
2000

Raising
Awareness

0 oo O Odd O O O OO0 O O O OO0 O

oo




Encouragereligiousinstitutions to intensify their Census campaign.

Contact religiousinstitutions to ensure that Questionnaire Assistance Centers

are opened on the day that the questionnaires are delivered to households.
Distribute alist of Census messages that can be used to urge congregatesto
completetheir questionnaires accurately and prepareto mail them on April 1%,
Distribute ‘Countdown to Census Day” data sheetsthat will include the number of
days, weeks, hours and minutesto Census Day 2000.

Sponsor an inter-denominational Census Day activity.

Suggest activitiesthat churches can host such as, a potluck supper, phone bank to
congregates, Census Sunday, or Be Counted Sunday.

MARCH 2000

Countdown
to

Census Day

oo o O OO0

CENSUS DAY 2000 - APRIL 1, 2000

APRIL 2000 Createaflyer for churchesto distribute to congregates urging them to mail in
he ti their questionnaires.

The time Check on the progress being made at chur ch sponsored Questionnaire Assistance
has come Centers.

to act... Promote the usage of thetoll-free Census Help Line for questionnair e assistance.
Assistanceisavailablein English, Spanish and other languages.
Encouragereligious leadersto emphasize the CONFIDENTIALITY of Census
data.
K eep the Census awar eness momentum strong in the religious community.

POST-CENSUS DAY - MAY through NOVEMBER

MAY - JULY Create and distribute flyersto encour age congr egates to cooper ate with Census
2000 workers.
Contact religious leader s and inform them of the importance of the Nonresponse

Nonresponse Followup operation.

Followu p Solicit the support of religious leadersto explain to congregates that during the

Nonresponse Followup operation personswho did return their questionnaires are

(NRFU) contacted.
Encouragereligiousinstitutions with facilitiesin areas with a low responserateto
sponsor activities to motivate residents to cooperate with Census workers.

O

K eep the Census awar eness momentum strong among the religious community.
Solicit the support of religious leader s to encour age congregates to cooper ate with
Censusworkers.

Preparereport of Census activities sponsored and hosted by religiousinstitutions.
Celebrate the success of Census 2000 recognize the efforts of the committee
members.

“Thank YOU!”

“Thank YOU!”

“Thank YOU!”

“We Could Not Have Done It Without You!”

AUGUST -
NOVEMBER
2000
Integrated
Coverage
Measurement
(ICM)
Quality Check
Survey

ooodd Odd OO0
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PRE-CENSUS DAY - NOW through MARCH 2000

Suggested Time ACTION STEPS
Range
1998 a Arrange a press confer ence announcing the formation of the Complete Count
Committee (CCC). Highlight the background, accomplishments, and role of the
) chair per son.
Getti ng 3 Ask the chairperson of the other sub-committeesto compile an ongoing list of
Started Census activities generated by groupsin their area of focus.
a Create a series of messages about the Censustailored to address your community

and itsmajor concerns. Usethem to create pressreleases.

Produce Census messages and promotional materialstailored to your community.
Ask the local newspapers and trade magazinesto insert your materialsinto their
publications.. i.e., aflyer.

List five things your community could stand to gain by participating in the
Census. List five things the community may lose without an accur ate count.
Createfive or more Census articles (drop-in articles) that can be easily submitted
to newspapers and used with little or no editing.

Create aflyer emphasizing the CONFIDENTIALITY of Censusinformation.

I dentify community memberswho are fluent in each of the languages spoken in
your community. Ask them to transate flyers, pressreleases, and other articles
into that language.

O

oo O O

O

JANUARY Ask local mediato do a series of stories on Census operations, such as, hiring,
1999 addresslisting, block canvassing, completing and retur ning questionnair es, and
activities generated by the CCC sub-committees.

through 4 Create a calendar of Census events and circulateit to local media.
FEBRUARY a Hold periodic press conferences for your highest elected official and other
2000 known community leaders and membersto talk about the importance of the
Census.
Raising a Develop, and distribute public service announcements (PSAS) tailored to your
community using popular local personalities as messengers.
Awareness O Arrange for appearances on radio and television talk showsto discuss Census

subjects such as CONFIDENTIALITY of theindividual’sresponsestothe Census
and the benefits of Census data to the community. If you wish, ask for alocal
Census Bureau representative to accompany you.

a Ask local radio stationsto air regular Census“ Profile America” messages
available on CD from the U.S. Bureau of the Census, Public Information Office,
301-457-2808.

a Prepare messages that can be used on computerized displaysat sports events, on
office buildings, and for use by businesses.
a Ask college officials to have Marketing, Advertising, Journalism , television, and

radio studentsto develop Census promotional material tailored to your community|
in exchange for class credit.




MARCH 1999

Countdown
to
Census Day

0o o o o0

Hold a press conference announcing the delivery of the questionnairesto the
nation’s households. Include all stakeholders, educators, students, parents, social
service providers, health care providers, Headstart leaders, senior citizen
advocates, and other agenciesthat depend on federal funding.

Contact college newspapers and radio stations and ask them to print and
broadcast Census stories and messages.

Ask highest elected official to send a letter to all residents urging them to complete
their Census questionnaires accurately and return them promptly.

Ask radio stationsto earmark certain times of the day as Censustime, and givea
short motivational talk to residents encouraging them to participate in the Census.
Keep the media abreast of all Census activities generated by the CCC sub-
committees.

CENSUS DAY 2000 - APRIL 1, 2000

APRIL
2000

The time
has come
to act...

Hold a Census Day rally in a prominent location featuring the highest elected
official, local personalities, entertainment, and prizes.

Continueto ask radio stationsto earmark certain times of the day as Censustime,
reminding residentsto complete and return Census questionnairesimmediately.
Circulate a schedule of Census activities generated by other sub-committees and
organizations in the community.

Distribute balloonsimprinted with “ Census 2000 ACT TODAY”. Ask residentsto
display them in their yards on their balconies, in their windows and doorsasa
show of support for and participation in Census 2000.

POST - CENSUS DAY - MAY - NOVEMBER

MAY - JULY
2000

Nonresponse
Followup
(NRFU)

Ask radio and television stations to include Census speakerson their talk show
programs.

Encourage local media to remind residents that Census 2000 is not over, and to
cooperate with Census workers.

Hold press conferences to give the community an update on the progress of the
Nonr esponse Followup operation.

Hold press conferencesin areasthat have alow mail responserate.

K eep the Census awar eness momentum in the forefront of the minds of the media.

AUGUST -
NOVEMBER
2000

Integrated
Coverage
Measurement
(ICM)
Quality Check
Survey

ol O dddd O

Encour age the media to continue reminding residents to cooper ate with Census
workers.

Hold press conferencesin areas wher e Census workers are interviewing residents.
Send pressreleases reporting on the progr ess of the Census oper ation.

K eep the Census awar eness momentum in the forefront of the minds of the media.
Send a pressrelease to announce the conclusion of the Census 2000 oper ation,
recognizing the efforts of the member s of the Complete Count Committee.
Celebrate the success of your work and recognize the efforts of the committee
members.

“Thank YOU! Thank YOU! Thank YOU!”

“We could not have doneit without YOU!”




SuggegteJ Activities ][014 the
Communifq—gased Qrganizations

SU b committee

PRE-CENSUS DAY - NOW through MARCH 2000

Suggested
Time Range

ACTION STEPS

1998

Getting
Started

0o o o o o0

O

Compileallist of civic, social service, fraternal, neighborhood, and social
organizationsin your area.

Convene a meeting of the leader s of the organizations and solicit their assistance
in creating a Census awar eness campaign targeted for constituencies.

Organize a speaker’s bureau of community leadersto be available to pitch the
Census message at confer ences, town meetings, and other public gatherings.
Solicit sponsorship for a“March to 2000" parade to be held close to Census Day -
April 1, 2000.

Develop a list of agencies and organizations that are dependent on federal
funding allocations based on population statistics, i.e., Headstart, WIC - Women,
Infants, & Children, senior citizen programs, and social service programs.
Develop a plan and solicit sponsor ship for a 5K Walk/Run/Skate A-Thon with a
theme, such as, “WALK/SKATE/RUN toa COMPLETE COUNT”.

Ask each community organization to submit alist of activitiesthey plan to
sponsor for Census 2000.

Compilealist of organizationsthat can furnish space for Questionnaire
Assistance Centers and Be Counted centers.

JANUARY
1999
through
FEBRUARY
2000
Raising
Awareness

oo o od O O

O

Coalesce with community organizations and draft a letter asking the city to
donate a parcel of land to be given in a drawing to a lucky resident who
completes and returns the Census questionnaire during April of 2000.
Encourage organizationsto hold Census Day or Census Night activitiesand to
sponsor araffle of a new car or the use of a new for oneyear. Ask alocal

dealer ship to donate the car. The winner must have completed and returned
Census questionnair e by the end of April 2000.

Ask each organization to choose a month that they will sponsor Census activities
or promote Census awareness. In large cities, mor e than one organization can
work during the same month.

Ask organizationsto include a Census articlein all of their publications from
April 1999 through November 2000.

Sponsor a“Wheel of Fortune” game for festivals, fairs, and conferences, using
Censusinformation for questions and categories.

Sponsor a Censusrally for community organizations, inviting all organizations
to make bannerswith sogansin support of the Census.

Encourage each organization to include Census 2000 on the agenda of their
confer ences, conventions, wor kshops, meetings.

Ask organizationsto furnish volunteersfor Questionnaire Assistance Centers.
Ask organizationsto conduct informal surveys among their constituentsto
determine what factor s would prevent them from completing a Census
guestionnaire.

Create afact sheet that addresses all of the concerns of the survey respondents.
Usethisasatool to eliminate misunder standings about the Census.




MARCH
2000
Countdown
to
Census Day
April 1, 2000

Ask organizationsto distribute flyersannouncing the delivery of the
guestionnairesto the nation’s households.

Check to seeif organizations are prepared to open Questionnaire Assistance
Centersprior tothedelivery of the questionnaires. (Questionnaires ar e expected
to be delivered in mid-Mar ch)

Support Census activities generated by community or ganizations.

Host neighborhood coffee socials to inform residents of the many ways needed
social service agencies use federal funding to ensure a quality way of life for all
community members.

Co-sponsor the “March to 2000" parade (based on the plan that was developed in
1999).

Sponsor a contest to crown a Census king and queen.

CENSUS DAY 2000 - APRIL 1, 2000

APRIL
2000
The time
has come
to act...

Encour age organizations to urge their constituentsto complete their
guestionnaires and return them promptly.

Create a flyer with awatch or clock design on it and a slogan such as, “Don’t let
the clock run out. Complete and mail your Census questionnaire TODAY.”

Ask organizationsto have their volunteers distribute the flyers everyday during
the month of April.

Support the Census activities generated by the community or ganizations.
Continue to keep the Census awar eness momentum strong among community
organizations.

POST - CENSUS DAY - MAY through NOVEMBER

MAY - JULY
2000
Nonresponse
Followup
(NRFU)

Continue to keep the Census awar eness momentum strong within community
organizations.

Convene community organizations whose work is concentrated in the areas with
the lowest mail response rate to discuss ways to motivate residents to cooper ate
with Census workers.

Partner with community organizationsto design and distribute flyers, fact sheets
and other material to assist residentsin difficult to count areas, under stand the
importance of participating in Census 2000.

Emphasize in various forums that infor mation given to Censusworkersis strictly
CONFIDENTIAL.

AUGUST -
NOVEMBER
2000
Integrated
Coverage
Measurement
(ICM)
Quality
Check Survey

Inform community organizations that Census oper ations ar e still in progress and
to continueto urgetheir constituentsto be cooperative.

Prepare afinal report of the Census activities generated by community
organizations.

Celebrate the success of your work and recognize the efforts of committee
members.

“Thank YOU!”

“Thank YOU!”

“Thank YOU!”

‘We could not have doneit without YOU!”




SuggesteJ Activities WEow the
Business Subcommitfee

PRE-CENSUS DAY - NOW through MARCH 2000

Suggested Time ACTION STEPS
Range
1998 a Compilealist of all area businesses including, local, national, and neighbor hood
enterprises, regardless of size.
Get'“ N g a Encourage all businesses to have a visible display of Censusliterature.
a Solicit businesses to imprint the Censuslogo and a Census message on their
Started promotional giveaway items.

a Host a meeting of area businessesto discuss the many ways they can join the Census
awar eness campaign.

a Draft alist of Census awar eness activities that businesses can sponsor, such as,
distribution of key chainswith company logo and a Censuslogo, placing of the
Censuslogo and a Census message in employee pay envelopes, and hosting a Census
Day at their company or business.

a Develop alist of Census activities that businesses can implement during the week
before Census Day 2000 - April 1, 2000.

a Keep the Census momentum strong in the business
community.

a Solicit businesses that can provide space and volunteer s for
Questionnaire Assistance Centers and Be Counted centers.

JANUARY 4 Contact all business associations, such as, the Chamber of Commer ce, State Street
Council, or the Southside Business Association and ask them to add a Census 2000
1999 awar eness update to the agenda of their regular meetings.
through a Encour age businesses to display Census material in areasthat are exclusively
“employeesonly” aswell asin public areas.
FEBRUARY a Organize a speakers bureau of local business leadersto spread the message of the
2000 benefits of the Censusto the growth and economy of the community.
a Solicit support among the business community to sponsor Census activities involving
o families such as giveaways at sports events, community picnics, and a special Census
Ra|s|ng raffle.
a Encourage businesses to create flyers outlining how they use Census data to deter mine
Awareness whereto invest.

a Contact tax firms, i.e., H & R Block, and ask them to display Censusliterature and to
remind their clientsto complete their questionnaires accurately and return them
promptly.

a Encourage businesses to include Census messages on electr onic mar quees.

a Contact sports event organizers and ask them to display Census messages on
scor eboar ds.

a Ask businessesto include a Census message on their web site throughout the Census
operation.

a Create a Countdown to Census day poster, showing the number of months, weeks,
days and hour s until Census Day 2000 - April 1, 2000.




MARCH
2000
Countdown
to Census
Day
April 1, 2000

APRIL
2000

The time
has come
to act...

0o o o o o0

Ask businesses to display signs announcing the arrival of the Census questionnairesto
the nation’ s households (expected delivery is mid-March).

Encourage businesses to have an aggressive display of “Go Census’ signs similar to
the ones displayed for the Lakers, Dodgers, and Raiders.

Partner with business associationsto create a lot of activity during the week leading
up to Census Day - April 1, 2000.

Check with businessesto see that the Questionnaire Assistance Centers are opened by
the time the questionnaires are delivered.

K eep the Census awar eness momentum strong in the business community.

CENSUS DAY 2000 - APRIL 1, 2000

Ask businesses to display signs encour aging customer s to complete their
guestionnaires accurately and return them immediately.

Encourage businesses to include Census messagesin all written communicationsto
their customers, i.e,, “ACT NOW! COMPLETE AND MAIL YOUR CENSUS
QUESTIONNAIRE TODAY!”

Check on the progress being made at the Questionnaire Assistance Centerslocated in
area businesses.

Send messages urging businessesto continue their campaign until all Census
operations are completed.

K eep the Census awar eness momentum strong in the business community.

POST - CENSUS DAY - JULY through NOVEMBER

MAY - JULY
2000
Nonresponse
Followup
(NRFU)

Contact businessleaders and inform them of the importance of the Nonresponse
Followup operation.

Encourage businesses to urge their customersto cooper ate with Census workers.
Solicit the support of businessesin the areas where the response rate was lowest to
sponsor activitiesto motivate their customersto cooper ate with Census workers.

K eep the Census awar eness momentum strong in the business community.

AUGUST -
NOVEMBER
2000
Integrated
Coverage
Measurement
(ICM)
Quality
Check
Survey

ool dodd Odd O O

Continueto ask businessesto encourage their customer sto cooper ate with Census
workers.

Encour age businesses to leave Census displays visible until thisfinal operation is
completed.

K eep the Census awar eness momentum strong in the business community.
Prepare afinal report of the activities generated by area business throughout the
Census 2000 oper ation.

Celebrate the success of Census 2000.

Prepareareport of all Census activities generated by the business community.
Celebrate the success of your work and recognize the efforts of each committee
members.

“Thank YOU! Thank YOU!”

“Thank You! Thank YOU!”

“We could not have doneit without YOU!”




SuggegteJ Activities ]Eor the
pecvuiting Suh—commitfee

PRE - CENSUS DAY - NOW through MARCH 2000

Sligge=tedl e ACTION STEPS

Range

1998 Obtain information regarding the availability of jobsin your area from the
U.S. Census Bureau Partnership Specialist assigned to your jurisdiction.

) Develop a plan to host ajob fair that would inform potential applicants about
Gettin g the positions available, qualifications needed, and the application process.
Started Compilea list of sitesthat could be donated for applicant testing and training.
Obtain alist of Census operationsthat will necessitate the hiring of community
membersin your area.

JANUARY Stay in contact with the Partner ship Specialist for an update of available jaobs.
1999 Forward thelist of sitesthat have been donated for testing and training to the

Recruiting Department, L os Angeles Regional Office, 15350 Sherman Way,

through Suite 300, Van Nuys, CA 91406 or fax to Recruiting Department 818-904-6427)
APRIL Compilea list of festivals, county fairs, cultural events, and other affairswhere

2000 brochures and infor mation regarding Census jobs can be distributed.

Ask local businesses to display Censusjob announcementsin prominent

locations.

Publicize testing dates and locations.

Organize several job fairsto keep pace with the staffing needs for the various

Census 2000 oper ations.

Solicit the assistance of the M edia sub-committee to get local media outletsto

broadcast the availability of Censusjobs aswell astesting and training sites.

CENSUS DAY 2000 - APRIL 1, 2000

MAY Stay in contact with the Partner ship Specialist for an update of available jabs,

2000 if any.

h h Publicize testing and training sites.
throug Ask local businesses to continue to display Censusjob announcements.
NOVEMBER Prepare areport of the number of job fairs held and the feedback received

2000 from job applicants.

Celebrate the success of your work and recognize the efforts of the committee
members.
“Thank You! Thank You! Thank You!”
“We could not have doneit without YOU!”




SuggegteJ Activities ]Eowo the
gpecia| Mouging SUE-COI’]’H’HHCJCG@

PRE - CENSUS DAY - NOW through MARCH 2000

Suggested Time ACTION STEPS

Range

1998 a Compilealigt, including addresses and contact persons, of organizations and

through other service providersthat render servicesto people without housing, i.e.,
shelters, soup kitchens, regularly scheduled mobile food vans, churches, and
July missions.
1999 a Compilealist of places, including addresses, in your jurisdiction that can be
classified astargeted non-sheltered outdoor locations (10 or more persons
Preparation living in a congregate setting on aregular basis).
for a Compile alist (including addr esses) of campgrounds, group homes,
. transitional housing, housing facilities for those with mental and physical
Service-based disabilities, youth homes, residential hotels and motels, and halfway houses
enumeration for those transitioning from penal institutions and drug rehabilitation.

Compile alist of hospitals, including the names of the various wards, nursing
homes, and skilled nursing centers.
Compile of list of retirement communities with healthcar e facilities that
house residents.
Compile of alist of colleges and univer sities with dormitories.
Compile of list of any all placesthat can be classified as group quarters.
Ask service providersto donate space and volunteersto staff Questionnaire
Assistance Centers and Be Counted centersto be of assistance to peoplein
these areas.
Compile alist of businesses that employ migrant or seasonal workers.
Ask service providersto recruit applicantsto apply for Censusjobsthat are
directly involved with counting residentsin special housing.
I dentify community membersthat can serve as cultural facilitators during
the service-based enumer ation operation.

ood O O

oo

O

Contact service providersurging them to display Census literature.

Partner with service providersto conduct Census informational seminarsfor
the people that seek out their services.

Conduct informational Census seminars at targeted non-sheltered locations.
Create a flyer with slogans encouraging residentsin special housing to
participate in the Census and to cooper ate with Census workers.
Collaborate with the M edia sub-committee to solicit the assistance of local
media to broadcast messages and storiestargeted for residentsin special
housing situations.

a Support the Census activities generated by service provider s and advocacy
groups.

August
1999
through
March
2000

O odd OO0




CENSUS DAY 2000 - APRIL 1, 2000

APRIL
2000
Service-based
Enumeration

Support Censusworkersin enumeration of T-Night enumeration.

Support Censusworkersin service-based enumeration scheduled for

April 3-5, 2000. April 3 - Shelters; April 4" - Soup kitchens and Mobile
food vans; April 5" - Targeted non-sheltered outdoor locations.

Support Census wor kersthroughout the month of April to count residentsin
group quarters: hospital, nursing homes, jails, dormitories, youth homes,
residential hotels, retirement complexes with residential healthcare facilities,
halfway houses, and missions.

MAY
2000

Service-based
Enumeration
Completed

Assist with any further service-based enumeration if needed.

Prepare areport of Census activities held by the committee or any other
group to encourage residentsin special housing to participatein Census 2000
and to cooper ate with Census workers.

Celebrate the success of your work and recognize the efforts of the committes
members.

“Thank YOU!”

“Thank YOU!”

“Thank YOU!”

“We could not have doneit without YOU!”
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Los Angeles Regional Census Center

Complete Count Committee Operations Guide

#  ABSOLUTELY!

'

The LAW protects YOUR answers. By
LAW, the Census Bureau cannot share
YOUR answerswith the IRS, WEL FARE,
FBI, IMMIGRATION--or any other
government agency.

No court of law, not even the President of
the United States can access YOUR
INDIVIDUAL RESPONSES.

During the Truman administration the White House had to
undergo renovation. It was necessary to relocate the

President until the renovation was completed. The Secr et

Service requested from the Census Bureau, information on
residentsliving in the proposed relocation area for the purpose of
per for ming background checks. However, because Census
dataisABSOLUTELY CONFIDENTIAL, even tothe

President, therequest wasdenied. Instead, President Truman
had to spend hisexile at Blair House.

Highly motivated employees protect YOUR
answers. Census workers must pass security and
employment reference checks. They are

sworn to secrecy, and the PENALTY FOR
VIOLATION IS A $5,000 FINE AND A FIVE-
YEAR PRISON TERM.






Los Angeles Regional Census Center

Complete Count Committee Operations Guide

Census ola'ta IS \X/i&le‘q
Ej—« \X/ise‘q used. ..

#  Thefederal government uses population data
to allocate funds in a number of areas such as,

Title 1 grantsto educational agencies
(school districts across the nation)

Head Sart programs

Women, Infants & Children (W C)
(food grants)

Public transportation

Road rehab & construction

Programs for the elderly

Emergency Food and Shelter

Empower ment Zones

#  Assessment of the need for employment
opportunities is done through the use of population
statistics. This serviceis used by the private sector as well
as the state and federal governments.

#  Population statistics are in community profilesto
give potential homeowners insight into the property

values, median income and other demographic
information about a particular community.

#  Corporations use population data for market
research to determine locations for commercial enterprises
such as food stores, and other essential services.



50 Waqg To Uge Census 2000

Reapportionment of seatsin House of Representatives

Decision making at all levels of government
Drawing federal, state, and local legislative districts

Attracting new businesses to state and local areas

The distribution of over $100 billion in federal funds and
even more in state funds

Forecasting future transportation needs for all segments of
the population

Planning for hospitals, nursing homes, clinics, and the
location of other health services

Forecasting future housing needs for all segments of the
population

Directing funds for services for people in poverty

Designing public safety strategies
Rural development
Analyzing local trends

Estimating the numbers of people displaced by natural
disasters

Developing assistance programs for American Indians

Creating maps to speed emergency services to households
in need of assistance

Delivering goods and services to local markets

Designing facilities for people with disabilities, the elderly, :

or children
Product planning
Investment planning and evaluation of financial risk

Publication of economic and statistical reports about the
United States and its people

Scientific research

Developing “intelligent” maps for government and
business

Proof of age, relationship, or residence (certificates
provided by the Census Bureau)

Medical research
Media planning and research, back up for news stories

Evidence in litigation involving land use, voting rights,
and equal opportunity

Drawing school district boundaries

Budget planning for government at all levels

Spotting trends in the economic well-being of nation

Planning for public transportation services

Planning health and educational services for people with
i disabilities

Establishing fair market rents and enforcing fair lending
: practices

Directing services to children and adults with limited
i English language proficiency

Urban planning

Land use planning

Understanding labor supply

Assessing the potential for spread of communicable
: diseases

Analyzing military potential

Making business decisions

Understanding consumer needs

Planning for congregations

L ocating factory sites and distribution centers

Distributing catalogs and developing direct mail pieces

Standard for creating both public and private sector
i surveys

Evaluating programs in different geographic areas

Genealogical research (after 2072)

School projects

Developing adult education programs

Historical research

Determining areas eligible for housing assistance and
i rehabilitation loans
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Los Angeles Regional Census Center

Complete Count Committee Operations Guide

0 yummarize. ..

#  The Complete Count Committee speaks the language of
and knows the pulse of its community. It will establish an
information highway that even the Internet cannot rival:
neighbor informing neighbor.

#  The Complete Count Committee will ensure that its
community will start the 21st century off on the right step, by
making each resident aware of the importance of an accurate
Census count to the overall well-being of each person.

#  The Complete Count Committee will gain valuable
knowledge about the Census process never before disseminated
at the local level, and develop a plan to impart that knowledge to
each and every resident as only a neighbor and fellow
stakeholder can do.

#  The Complete Count Committeeisthelocal
community’s link to the national campaign of Census 2000,
enabling every resident the opportunity of receiving firsthand
information from someone they know and trust.

#  The Complete Count Committee will increase the
participation ratio and the mail back response rate through the
creation of an intense Census 2000 awareness

campaign that will not end until November of 2000.
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AddressListing A/L

Identifying and listing the mailing addresses for all placeswhere
people live or could live within a specified area.

Apartment/Unit
Designation/
Description/Trailer

An identification of the location of each living quartersin a multi-
unit building, or in atrailer part. If there are no designations
displayed at the building (A-1, A-2, A-3, etc.), then a description is
used (first floor left, basement, etc.) The abbreviation TRLR isused
to identify all unoccupied and occupied trailers and qualifying trailer
Sites.

Be Counted

An unaddressed Census form to be used by personswho did not
receive a Censusform or for those who believe they were missed in
their household.

Block Canvassing
(BC)

The operation conducted to compar e the housing units on the groung
with the addresses listed in an addressregister for every block in
areas designated as mailout/mailback. Addresses are added,
corrected or deleted, as appropriate.

Canvassing

Systematically traveling all streets, roads, paths, etc., in each block in
an assgnment area, to identify every place where people live or could
live.

Census Field Office
(CFO)

A small Census office that establishes a local presencein a specified
area, either urban or rural for arelatively short time period for
address listing type of operation prior to the Census.

City Style Address

An addressthat consists of a house number and street name.

Commercial Building

A building used principally for business purposes. It may contain
residential quarters.

Data Capture Center | A decentralized Census Bureau facility that will check in all
(DCC) guestionnaires returned by mail, create images of all questionnaire
pages, and convert data to computer readable format.
Decennial Occurring or being done every 10 years.
E-911 Address A house number assigned for emer gency services by some local
Number jurisdiction to housing units without a city-style address for mail

delivery.

Early Opening L ocal

A temporary Census office established to conduct early operations

Census Office for the Census.
ELCO)
Enumerator A person selected to conduct Censusinterviews.




Group Quarters

A facility where people live that isnot atypical household-type
living arrangement. The Census Bureau classifies all individuals
not living in householdsasliving in group quarters. Therearetwo
typesof group quarters: institutional (for example, correctional
facilities, nursing homes, and mental hospitals) and noninstitutional
(for example, college dor mitories, military bases and ships, hotels,
motels, rooming houses, group homes, missions, shelters, and
flophouses).

Housing Unit (HU)

A house, apartment, mobile home, or a singleroom that hasits own
kitchen facilities, a separate entrance, and is occupied as a separ ate
living quartersor, if vacant, intended for occupancy as a separ ate
living quarters.

I naccessible Living
Quarters

Areasthat areinaccessible dueto locked gates or impassable roads.

Individual Census
Questionnaire (1CQ)

A Census questionnair e used to collect personal data for one person
who does not have a usual residence.

Individual Census
Report (ICR)

A Census questionnair e used to collect personal data from one
per son.

L arge Household
Follow-up (LHFU)

A follow-up operation for mail returnsto obtain missing data when
the number of personsin a household exceeds the number of persong
that can beincluded on the Census household questionnaire.

List/Enumerate

Sparsely populated areas where an enumerator createsa mailing list
and enters map spots on the map, and collects a completed
guestionnaire for each housing unit.

Listing

Systematically traveling all streets, roads, etc., in a block , looking for
and listing every housing unit.

Living Quarters

Each place where peoplelive or could live.

Local Census Office
(LCO)

Temporary Census Bureau office established for data collection
purposes at the time of selected periodic Censuses. Previoudly called
“district offices’ in earlier Censuses.

L ocal Update of
Census Addresses
(LUCA)

A program that provides an opportunity for state, local, and tribal
government officials to review the address information in the Censusg|
Bureau’'s MAF (Master AddressFile), and the associated geographic
information in the TIGER data base befor e using the addr esses for
questionnaire delivery and related decennial Census operations. The
Census Bureau providesitsaddresslist for a particular jurisdiction
in return for local corrections/updatesto that list.

Master AddressFile
(MAF)

A computer file based on a combination of the addressesin the 1990
Census addressfile and current versions, supplemented by address
information provided by state, local, and tribal governments. The
MAF isbeing updated throughout the decade and the next to
provide abasisfor creating the Census 2000 addresslist, the addr ess
list for the American Community Survey, and the addresslist for the

A7

Census Bureau’s other demographic surveys.




Non-City-Style
Address

An addressthat does not include a house number and street
name; such as RR3, Box 129A or P.O. Box 47.

Nonreponse Followup

A Censusfollow-up operation in which temporary field staff, known
as enumerators, visit addresses from which no response was received

Partner ships

Agreementswith state, local, and tribal gover nments and community
groupsthat give these groups an opportunity to participatein
various waysin Census 2000.

Private Act Notice

A notice that advises persons of the authority under which the
Censusinformation is being collected, how the information will be
used, and the result of not answering a question.

Public Law 94-171
(PL94-171)

The public law that requiresthe Census Bureau to provide selected
decennial Census data tabulationsto the stateswithin a year of the
Census enumer ation. These data tabulations are used by the states tg
redefine the areasincluded in each Congressional district and other
districtsused for state and local elections, a process known as
redistricting.

Public L aw 103-430
(PL 103-430)

The public law that amends Title 13, United States Code, to allow
designated local and tribal officials access to the address infor mation
in the MAF to verify its accuracy and completeness. Thislaw also
requiresthat the USPS provide addressinformation it compilesto
the Census Bureau to improve the MAF.

Questionnaire

Assists per sons who may have questions about the Census or who

Assistance Center otherwise needs help in completing their questionnaire. Thereare
(QACQC) two types of QACs - Telephone and Walk-in.
Regional Census One of the temporary offices established to manage L CO activitiesin
Center (RCC) an area during a decennial Census, and to conduct geographic

programs and support the decennial Census, such as automated map
production.

Regional Office (RO)

Office established for the management of all Census operationsin a
pre-defined regional area that covers several states and several
millions of housing units.

Reinterview A sample of householdsin an assignment area are contacted again in
person or by telephone. An enumerator will re-ask certain questions
and compar e the answersto the original questionnaire. Thisverifies
that enumerators collected accurate infor mation.

Respondent The person supplying survey or Censusinformation about hisor her

living quarters and its occupants.

Restricted Access
Building/Secured
Building

An apartment building (i.e.,, multi-unit building) that can be entered
only through doorsthat arelocked to the public.

Seasonal/Recr eational
Use

A housing unit held for occupancy only during certain seasons of the|
year, such as, beach cottages, hunting/ski cabins, etc.




Self-Enumerating
Places

Places such as military installations, Coast Guard Stations,

and some hospitals and prisons wher e a staff member of the
facility liststhe name of all personsresiding in the group quarters
and prepar ed the questionnaire packets.

SeparateLiving
Quarters

Separate living quarters are those in which both of the following
conditions apply: The occupant(s) lives separ ately from the other
person(s) in the building. The occupant(s) has direct access from the
outside of the building or through a common hall, such asin an
apartment. If vacant, the criteria of separateness and direct access
apply to theintended occupant.

Service-Based
Enumeration (SBE)

An operation designed to enumer ate people at facilitieswhere they
might receive services, such as shelters, soup kitchens, health-care
facilities and other selected locations. This operation targetsthe types
of servicesthat primarily serve people who have no usual residence.

Special Place (SP)

An institution that includes facilities where people live or stay other
than the usual house, apartment, or mobile home. Examplesare
colleges and univer sities, nursing homes, hospitals, and prisons.
Often the facilities that house people are group quarters, but they
may include standard houses or apartmentsaswell. A special place
requiresdifferent listing procedures.

Special Place Facility
Questionnaire (FQ)

To classify special places by type code and identify each while
updating existing information. Interviewers at telephone center s will
call each special place prior to the Census, and conduct computer
assisted telephone interviews to update existing infor mation about
the special place.

Targeted Non
Sheltered Outdoor
Location (TNSOL)

A congregating site that is geographically identifiable, and has
existed for a minimum of 2 months. Must have more than 15 people
deeping there. Thelocation must be open to the elements, i.e,,
cardboard boxes, and must have a specific location description.

T-Night Transient

To enumerate persons at transient locations, that have no other usual

Enumeration place of residency, such asrecreational vehicles, camp grounds/parks
commer cial and/or public fairsand carnivals and marinas.
Topologically A database that contains a digital representation of all Census
I ntegrated required map features (streets, roads, rivers, railr oads, lakes), the
Geographic related attributes for each, and the geographic identification codes
Fncoding and for all entities used by the Census Bureau to tabulate data.
Referencing
TIGER)
Update/L eave (U/L) A procedurein which the enumerator modifies or updates a mailing

list while delivering a questionnair e at each address with instructions
to complete and mail it to thelocal Census office. Conducted in areag
without city-style mailing addr esses.

Usual Residence
Elsewhere (URE)

Persons located at a residence during enumer ation other than their
usual residence.




Usual Residence A place where a person spends mor e nightsduring a year than
any other place.

Vacant Housing Unit | A housing unit that was not occupied at the time an attempt was
made to interview the occupants.




Your Jurisdiction is located in the Los Angeles Region

Los Angeles Regional Office
15350 Sherman Way
Suite 300
Van Nuys, CA 91406
818-904-6394
Fax 818-904-6427

John E. Reeder, Regional Director
Jerry B. Wong, Assistant Regional Census M anager

For information regarding Census jobs, call our toll-free number:
888-325-7733

or

Visit our website:  www.census.qov

The Partnership Specialist assigned to your jurisdiction is:

Pager






